
 

  

This project has received funding from the Euratom 
research and training programme 2019-2020 under 
grant agreement No 94525 

V
al

id
ac

ió
n 

en
 h

ttp
s:

//c
sv

.te
cn

at
om

.e
s 

co
n 

có
di

go
 S

F
D

B
O

00
T

2D
0G

M
S

N
O

B
Q

W
JK

8O
W

4G
X

3D
O

6S



 

Page 2 

    Page 

1. INTRODUCTION .................................................................................................................................................... 3 

2. REFERENCES ......................................................................................................................................................... 4 

3. ACRONYMS........................................................................................................................................................... 4 

4. DISSEMINATION AND COMMUNICATION STRATEGY .......................................................................................... 5 

4.1. Objectives ......................................................................................................................................................... 5 

4.2. Topics subject to Dissemination ...................................................................................................................... 5 

4.3. Target Audiences ............................................................................................................................................. 6 

4.4. Methodology .................................................................................................................................................... 6 

4.5. Roles and Responsibilities ................................................................................................................................ 7 

5. DISSEMINATION AND COMMUNICATION METHODS .......................................................................................... 9 

5.1. Visual Identity .................................................................................................................................................. 9 

5.2. Website ............................................................................................................................................................ 9 

5.3. Social Networks .............................................................................................................................................. 12 

5.4. Organization of Technical Workshops ........................................................................................................... 13 

5.5. Participation in Events and Conferences ....................................................................................................... 14 

5.6. Publications and Dissemination Materials ..................................................................................................... 15 

5.7. Education and Training Program.................................................................................................................... 16 

5.8. Advisory Board: Expert Group, End User Group, and Support Group ........................................................... 16 

6. ACTION PLAN ..................................................................................................................................................... 17 

7. MONITORING, EVALUATION, AND STATUS ....................................................................................................... 17 

8. ANNEXES ............................................................................................................................................................ 20 

ANNEX I – ACTION PLAN ............................................................................................................................................ 21 

ANNEX II – DISSEMINATION MATERIAL ..................................................................................................................... 22 

ANNEX III – BRAND BOOK .......................................................................................................................................... 25 

 



 

 

 

• 

• 

• 

• 

• 

• 

 



 

 

 

 

 

 

 

 

 



 

 

 

 

• 

• 

• 

• 

• 

 

• 

• 

• 



 

 

 

• 

• 

• 

 



 

 

 



 

 

 



 

 

 

 

• 

• 

 

• 

• 

• 

• 

• 

• 



 

 

• 

• 

• 

• 

 



 

 



 

 

 

• 

• 

• 

• 

 



 

 

 

• 

• 



 

 

• 

 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 



 

 

 

• 

• 

• 

• 

• 

• 

• 

 

• 

• 

• 

• 

•  

https://cordis.europa.eu/project/id/945255
https://snetp.eu/portfolio-items/ld-safe/
http://www.etson.eu/node/109
https://www.iae.lt/en/news/press-releases/finding-the-best-solutions-for-reactors-dismantling/643


 

 

 

 

• 



 

 

• 

• 

 

 

 



 

 

 
3 

 



 

 

 
   

• 

• 

 
•  
•  
• 

 
• 

• 

 
• 

 
• 

 
•  

  
• 

 



 

 

 



 

 



 

 

• 

• 

 



 

 



 

 



 

 

 



BRANDBOOK
VISUAL CORPORATE IDENTITY MANUAL 

2020

2629
Placed Image



3

In the following manual, the different instructions, 
uses, styles and basic applications of the LD SAFE 
brand are collected.

Designed to facilitate the work process of all those 
responsible for using and interpreting the brand.

01

02

03

04

05

THE BRAND

CORPORATE TIPOGRAPHY 

CORPORATE COLOUR 

GRAPHIC RESOURCES

CORPORATE STATIONARY

BRANDBOOK



THE BRAND 
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THE BRAND 
01

The LD SAFE brand is made up of a series of elements: 
Naming (or logo), claim, isotype, typography and 
corporate colors.

Below we show a diagram of the main parts that the 
seal or brand includes:

LOGO

CLAIM

ISOTYPE

CONSTRUCTION & SECURITY AREA
02

The LD SAFE brand is built into one on a modular 
surface 5x long by 6x high.
The value “x” constitutes the unit of measurements and 
by respecting it we achieve the perfect construction of 
the brand.

For the correct use and application of the brand, a 
reservation or security area of 1x is established, on 
which no type of graphic resource can be placed or 
added that could hinder the legibility and vision of the 
brand.
Here again, we use the value “X” as the unit of measure.

5x x

6x

x

CONSTRUCTION SECURITY AREA



TIPOGRAPHY
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890(!”·$%&/=^*¨Ç,.-;:_)

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890(!”·$%&/=^*¨Ç,.-;:_)

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890(!”·$%&/=^*¨Ç,.-;:_)

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890(!”·$%&/=^*¨Ç,.-;:_)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890(!”·$%&/=^*¨Ç,.-;:_)

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890(!”·$%&/=^*¨Ç,.-;:_)

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890(!”·$%&/=^*¨Ç,.-;:_)

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890(!”·$%&/=^*¨Ç,.-;:_)

NEO TECH STD (BOLD) TRADE GOTHIC LT STD (BOLD)

NEO TECH STD (REGULAR) TRADE GOTHIC LT STD (LIGHT)

NEO TECH STD (MEDIUM) TRADE GOTHIC LT STD (REGULAR)

NEO TECH STD (LIGHT) TRADE GOTHIC LT STD (CONDENSED)

CORPORATE TIPOGRAPHY
03

SECONDARY TIPOGRAPHY
04



COLOURS
03
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CORPORATE COLOURS
05

COLOUR VERSIONS 
06

cmyk: 42  |  0  |  0  |  0

rgb: 139  |  211  |  230

hex: #8BD3E6

cmyk: 0  |  72  |  1  |  0

rgb: 239  |  96  |  163

hex: #EF60A3

PANTONE 636 C

PANTONE 2038 C

80%

60%

40%

20%

80%

60%

40%

20%

cmyk: 100  |  96  |  0  |  32

rgb: 44  |  46  |  101

hex: #2C2E65

cmyk: 0  |  50  |  93  |  0

rgb: 246  |  141  |  46

hex: #F68D2E

cmyk: 0  |  100  |  0  |  2

rgb: 208  |  0  |  112

hex: #D00070

PANTONE 2119 C

PANTONE 715 C

PANTONE 226 C

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

cmyk: 100  |  61  |  32  |  96

rgb: 16  |  24  |  32

hex: #101820

PANTONE BLACK 6 C

80%

60%

40%

20%

OFICIAL VERSIONS

POSITIVE & NEGATIVE VERSIONS



GRAPHIC 
RESOURCES
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CORPORATE ICONS
07

CORPORATE TEXTURE 
08



STATIONARY
05
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A4 PAGE
09

PERSONALISED A4 PAGE
10
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A4 LETTER
11

A4 ENVELOPE
12
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AMERICAN ENVELOPE
13

AMERICAN ENVELOPE (WINDOW)
14
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BUSINESS CARDS
15

OFFICE STATIONARY
16
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